
CURRENT TRENDS  
IN LANGUAGE 
ACQUISITION

NEL VERSOZA                  MAY 19, 2018

TEACHING & TESTING ENGLISH AS SECOND 

LANGUAGE





Acts/things that becomes 
popular

The general line of 
orientation - WordwebPro



Explain





 Mobile is the rocket fuel for the new wave of
language learning products. Smartphones and mobile
Internet made it possible to add bite-sized lessons
and learning sprints to the daily routine of commuters.
From serious approaches based on curated web
content, like Lingua.ly, to more playful approaches
like MindSnacks and Duolingo, mobile is THE learning
environment to conquer in the language space.

http://www.edukwest.com/startup-profile-lingua-ly/
http://www.edukwest.com/mindsnacks-raises-1-2-million/
http://www.edukwest.com/hedline-duolingo-raises-20-million-series-c/








 One-size-fits-all educational content for language 

learning will become a thing of the past. Learners 

today want content tailored to their interest and 

needs. Voxy being one of the early movers in this 

space, adding an educational layer to news articles 

and pop culture.

 Another important factor is adaptiveness when it 

comes to the learning path.

http://www.edukwest.com/voxy-raises-another-2-8-million-expands-to-brazil/




 Learners want to know where they are on their 
learning path at any moment, not at the end of 
the month, or after they completed a text or 
exam.

 Language learning startups, like busuu.com for 
instance, that implement a learning path into their 
products early on make it easy for learners to 
visualize their current level.

http://www.edukwest.com/busuu-shows-mobile-learners-really-exist/




 Our society is being constantly trained for instant 

gratification thanks to Google, Amazon and other 

web services that get us answers, solutions or 

services right away.

 Startups like Lingvist are working on language 

learning curricula that will lead users through their 

learning path the most efficient way. 

http://edukwest.eu/startup-profile-lingvist/




 both technology and infrastructure can handle video 
and audio connections between tutors and students with 
ease. 

 with more and more tutors coming online and searching 
for ways to earn money teaching languages, the 
problem of scaling a 24/7 live lesson service will settle 
down the line.

 InstaEDU being the most successful one. 

http://www.edukwest.com/hedline-chegg-acquires-instaedu-30-million/




CONCLUSION

 The world is changing at a rapid pace. How we 

learn is changing. How we acquire language is also 

changing. The difference now is that they have that 

world at their fingertips. 

 The trends in language learning are moving us 

forward in such a way as to empower our students to 

communicate w/ others across the globe in real time.



IMPORTANCE OF 
TECHNOLOGY IN 
LANGUAGE 
ACQUISITION

30 SECONDS TO

REFLECT & SHARE EXPERIENCE/S




